Let's improve your skills in

DESIGN




Aurelie PONS... French

I had to change my « Artist » name t0 -
Aurely Pons, because of a famous

actress in France

rve studied . Started a Freelance life
... and as a webdesigner.
Marketind T
pDesign a

Now I’m a trainer in Design,
Specialised in WordPress
Webdesign.

aurelypons.com
aurelie@altomaster.com
(+33) 6 20 15 36 19
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& CONCEPTS



ONTRAST
EPETITION
LIGNMENT
ROXIMITY




ONTRAST



COLOUR, SHAPE
SIZE ...

Catch the attention and make the design more
visually interesting and with rhythm.
Complementary colours can be used but it is
recommended to avoid bright combinations.

Shape is also used to play with contrast. When we
have a repetition of the same shape, we can add a
very different one to drive the attention and create
rhythm.

TYPE CONTRAST: weight, size, style etc.




Nothing is (im)possible?

Evaluation of the programme 2014-2020 result indicators

AWARENESS

WASTE SORTING

q More
Estonians
’ \ sort waste at
home compared to
83% Latvians
R SN LI CLIY Lab RS
by L S ,,’a\ \.‘{ \ X _-.A-T 2 ) |

TOP 3 CATEGORIES OF SORTED WASTE

of Estonian and ORGANIC
Latvian households o
say that they sort K
waste. More women
sort waste at home
compared to men.
74 % 32% 29 %

Eva C u a ti O n p | a n e ! Q lnterreg - The statistics are based on a survey carried out ir! 2023 1o assess

Estonia-Latvia the fulfillment of the result indicators of the Estonia-Latvia
trmntpee——_= wowwees  programme 2014-2020.




EPETITION

the fact that elements repeat / consistent




ELEMENTS YOU CAN REPEAT.

Font
Size
Colours

Shapes
Style
Patterns
Textures




LIGNMENT



ALIGNMENT

the alignment of elements along lines



ALIGNMENT

the alignment of elements along lines



ALIGNMENT

the alignment of elements along lines



ALIGNMENT

the alignment of elements along lines



ALIGNMENT.



ROXIMITY



PROXIMITY

how close / distant are elements



PROXIMITY



PROXIMITY
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1-Choose a Team Leader

She/he will be responsible to answer the questions on Kahoot.

2 - When you see a slide with the symbol KahOOt!
open your Kahoot and read the question.
Brainstorm altogether with all your team members

3 - The Team Leader answers the question on Kahoot




POLL: Where are the Deliveries ?

Kahoot)
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COMPOSITION
TECHNIQUES




Understanding composition techniques
will enable you to create good visual
communication

to make specific, appropriate,
and meaningful impressions.

VISUAL HIERARCHY WHITE SPACE RULE OF THIRDS






An ar N

Look at me

All those elements

compete for

YOUR ATTENTION




Visual hierarchy is the

in an artwork




We use hierarchy to drive the eye,

create a starting point, add emphasis, create

structure and visual organization.

All of which help a viewer

navigate and easily.



3 LEVELS OF

HIERARCHY

1 - Primary Hook

Whatever element
appears to be the most
clear, legible, and has the
most contrast in a
composition.




3 LEVELS OF

HIERARCHY

2 - Secondary Hook

A smaller element that

appears closest or near to
the primary hook to
support a message




3 LEVELS OF

HIERARCHY

3 - Supportive Elements

We notice after primary
and secondary hook, add
further visual information
to a composition




How to achieve

HIERARCHY

1 - Contrast In Scale

2 - Contrast In Colour

3 - Contrast In Space




WHITE SPACE



White Space in design is same as use of

Silence In music.



Without proportionate use of Silence,

music IS unstructured...

some may call it noise.



Similarly, without White Space,
design is unstructured

and difficult to consume.



White Space




@) OECD

As of 2021,
the gender wage
©gap was 11.9%

on average across
the OECD.

‘ 1t Conference #RuralResilience @»OECD a ' iomaios o i






The rule of thirds helps to arrange

elements within a composition in a

more harmonious, balanced, and

aesthetically pleasing way.



position photos

other
elem
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‘align text
align text




The uftimate
iPad experience.

Learngmore »




IT'S TIME TO...
Kahoot)

1 - Text: what would you improve regarding to the TEXT obbdrtumﬁes
ELEMENT ?

We are bunldmg relatlonshlps

c_ommon challenges and

2 - Picture and Background: Do you agree with the use of
the picture and background ? Comment

3 - Hierarchy: Do you easily identify the primary hook,

secondary hook and supportive elements ?
Public authorities &

their expectations regarding
4 - Number of elements: how many elements do you see

in this artwork ? Do you think it's fine ? ilerreg - Co-funded by

the European Union

5 - Would you keep the logo in this position ? Or where Denmark/ Skive

would you place it ? |
Cathy Brown Stummann

6 - Would you include the Photo credits in the artwork ? Bhicts By oty B Stumipam,



IT'S TIME TO...

We are building relationships

: : . > will sti - common challenges and
1 - Reduce text + line length in the composition: opportunities ol o
you can detail in the description of the post

2 - Picture and Background:
Be careful where you cut, try to keep faces/ bodies uncut

3 - Hierarchy Principle: Reorganize the elements to have a

contrasted primary hook + secondary hook
Public authorities &

their expectations regarding
4 - Number of elements:

Reduce number of elements Witerrey - Co-funded by

the European Union

5 - Position logo in the corner Denmark/ Skive

as it's a supportive element f
Cathy Brown Stummann

6 - Photo credits should be placed in the post description 2 PhotobyCathy Brown Stummann




MMMMMMMM

PRACTICAL &
TECHNICAL NOTIONS







COLOR SYSTEMS.

CMYK - Subtractive Color
C=100 M=80 Y=0 K=0

Pantone
Reflex Blue

134D8C

RGB - Additive Color v ISR MR A ¢ HEXadecimal
R=159 G=174 B=229 L - #9FAEE5

SCREEN

B24801 8B4517




Interreg
Brand Design
Manual




TIP

Detect the HEX
colour scheme of the
picture

#0367A6 L #BF9B7A L #8CSB49 L #400101 L #0DODOD L



GOOD JOB!

16

Christmas

QUIZ

~ 1, -VersiiBe Deinen ¥ N :
. . Rindern die Wartezeit " ek ' Heute offnen
: Ggr bgrnenes jul Do s ' & gewinnen!
endnu sgdere. o TV Abn dagens
ElelsXeleRVilglel

Interreg Deutschland Denmark






IMAGE FORMATS

Sitmap

B
— -

iy, TR

—
-
. ®
. &
-

i .
—
ey
'A.‘

-
-

v
—




Vectors

lllustrations

lcons

IMAGE FORMATS
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. - -
!'«‘ : IN. ‘0‘\.. ~ "" ‘.'.r r ‘*‘. , . - .
St e AN S R N S T Lk SO i
v - o S SN e : 5
a_%n‘-‘h _A.n-‘n'i . .-.“"?"‘wﬁ“.' J‘
W, 2 o — - P . --

—




Professional-level social media graphics

CANVA

Simple drag-and-drop interface

Create high-quality visuals in just
minutes

Thousands of templates, or start
with a blank canvas

Create everything from stunning
social media post designs to graphic
layouts

Access to its library of stock photos
and illustrations

T O W
0Q5~¢ L
All results * v ‘b =
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Publish




Photoshop but... easier !

Adobe Express

Simple drag-and-drop interface
34.000 templates !

Upload your own images and icons
to personalize your designs further

Create beautiful video content for
social media. By selecting from their
library of social media-specific
templates, you can have an eye-
catching video ready in no time




Create beautiful post designs with ease

Pixlr

Photo Editor + Designing Tool and
offers features such as collages, photo
filters, and layers

Various pre-made templates and
effects that make designing for social
media quick and easy




Fverything to create beautiful content

Visme

Design, store and share content
Templates, graphics, assets

A lot of free educational content and
ressources to learn about design




BROCHURE ANALYZE.

Cover Page

Picture: use of a different viewpoint
and people placement
% CAN BE IMPROVED: the people

placement could be even more aligned

People position showing something
% The object they hold is not clear
enough, we don‘t know what it is

Interreg Estonia-Latvia programme

Citizen’'s Summary 2022
ANNEX TO THE ANNUAL IMPLEMENTATION REPORT

% Hierarchy + Contrast: the first hook
should be the title of the report. But the
proportion, the place of the image and
low contrasted elements make the title

- less important.

%
Ve ul lte ' ' e”
‘ll Esthia-Latvia




Table 1 Financial commitments Payments
and number of projects by priorities
by priorities

(EUR ERDF) (EUR total)
attractive

business e’ 8 849 801 € 168 119 €

environment )
29 projects

Clean and

valued living ﬁ""* -6 €
environment % g ¢
22 projects

Active and

Better network
of harbours

-

2 projects . 12041 236 € 652 405 €
Integrated o @ 04915 € I 568 287 €
labour market =
2 projects 568 287 € 0€
55 projects
35267 811 € 2031607 €
Certified by the

. 00ty BUcget programme in 2017-2022

Committed Certified by the
programme in 2022

BROCHURE ANALYZE.

Chart Page

Picture: use of illustrations in a complex graphic is great: it helps the eye
to rest and makes the graphic chart more comfortable to read

% The table should have a clear title (quit “Table 1)

% Space management: Add more space between the table content (a lot of
space outside the table)

% Numbers readability: long and very precise: not easily readable => we
shouldn't cut its background into the bar chart

% Legend placement: the organization of the legend and graphics may be
confusing. Use proximity concept to reorganize the elements.

- 5 main info (4 different project areas + Total)

- 2 different type of info (2 columns)

- Each column has its own legend

=> this is a lot of different kinds of information into 1 single table.
Divide this mega table into various tables: 1 table for each project area.



PRIORITY 3:
A better network of harbours

EASTBALTIC
Harbours

Lead partner: Kurzeme Planning Region

The second large scale investment project
that supports the improvement of the
network of the small harbours, focused on
improvement of the sailing infrastructure
and promoting the East Baltic as a sailing
destination.

Investments in harbours include navigation
signs (leading lights, spar and floating lateral
buoys, fixed lateral navigation signs),
equipment necessary for monitoring the
depth of the fairway, protection from
waves, dredging of the access ways,
creating minimum and additional
properly marked mooring places by
setting up floating pontoons (concrete) and
fingers and installing floating piers (with
electricity and water equipment) etc,

All the harbours in the network have
improved their services in terms of reception
of waste and management of wastewater,
providing electricity and drinking water on
the quay, free wi-fi available in the harbour
area, in the marina for greywater disposal
and bilge water facilities.

. old.estlat.eu/en/estiat-results/eastbaltic-harbours.htmi

hitps://www.facebook.com/EastBalticCoast

Altogether 23 harbours with improved
services are ready to host local sailors
and vessels from Germany, Finland,
Sweden, Poland where the brand has been
extensively promoted in boat shows and
fairs. The partners produced jointly the
harbours catalogue (sailing guide) that is
regularly updated and in great demand.

Photo: Estonia-Latvia programme

1

BROCHURE ANALYZE.

Project Pages

Template: 1 page to present each project: same look and feel = Use of
Repetition Concept

% Hierarchy + Contrast: the first hook should be the name of the project. The
image on the top left should be a supportive element: Reduce size of the
visual / Add contrast to the title (Size + Color + Bold).

% « Priority » paragraph: is seen as a supportive element, when it should be
the secondary hook. Place it closer to the title, italic is not necessary

% Green background: make sure it's only framing 1 paragraph



MODULE #1

POST & COMPOSITION

PART |

DESIGN FOR
SOCIAL
MEDIA

MODULE #2

SPEAK VISUALLY

MODULE #3

FEED YOUR FEED

MODULE #4

VIDEO IS IMPORTANT




MMMMMMMM

POSTS &
COMPOSITION




Title / Headline
Text layout

Image / Picture

lcon / Symbol

Background
Chart

Button / Call to action




Useful
Avoid too many elements

Helps to understand faster

1 post = 1 goal = 1 message

Helps to memorize




lerreg

CRNRAL (LeCes

Co b by
bl e hann

HUMANITA: Sheltering protected

The MUMANITA peopect
develops evidence
Based and participatory
managemant 1ools that
allow regéons 1o better
monhor and evaiuate
the impact of towram in
protected areas The
partrenbeg invoives
tourists and ocal
communities in the
deveiopment of their
solutiona, which helps to
colinct data, Crodie Mors
swaraness, and change
behaviour

areas for and with tourists

What countries and
regions are involved in
H ITA?

. hetrten

Crad Tagreb |

22y prinkon Mrvatan s

Rudagest | Exaan

Magysrorsadg

Prevint la At envemsma o)
Boltare’ Boten |
Ermvbtis - Bamagnes |

Tascana

Strednd Slovennska

If you have a lot to say...

What is the
challenge?

Tourism in protected areas can harm the
environment and cultural resources due to
overcrowding, resource depletion, and waste
generation. Effective management and planning
are needed to ensure sustainable and
responsible tourism that benefits local
communities and the environment.

https://interreg-cantral.eu/projects/humanita/

Facts and Figures

o7 o udaget Dratie

' ) ot
2.4 rmilition € Apeil 2023 -
PRpRp—T M March 2026

e Elr)

.’. Rartnenihip

g? N partners from 5 Pilot Actions
5 countries are taken

CENTRALMOUNTAINS: Improving
cooperation among mountainous regions

The Central Mountains

progect designs and

implements » joint

strategy and reglonasl

action plans 10 croate

AMOoNgst others Cross-

berder functional areas

By nproving

GOVEITIANCE SLIUCE v, Detassiqetse
processes and

operations, the partness

SISLRiRAbly impeove

COOpaTatian amang Bratintaveiy bray
Alpime-Carpathian

regions.

What is the
challenge?

The Alps and Carpathians are important natural
corridors that connect many central European
countries. Unfortunately, cooperation across
borders often lacks a joint vision in mountain
areas.

https://interreg-central.eu/projects/centralmountains/

Facts and Figures

233 million € Apeil 2023 -
Iy March 2006

a®y Partnenship L Outputs
N partners froen. -~ = 6 Plot Actions
7 coumtries are takoen




nLerreg Codumtudty

DL . N

HUMANITA: Sheltering protected
areas for and with tourists

What is the
challenge?

Tourism in protected areas can harm the
environment and cultural resources due to
overcrowding, resource depletion, and waste
generation. Effective management and planning
are needed to ensure sustainable and
responsible tourism that benefits local
communities and the environment.

https://interreg-central.eu/projects/humanita/

How does

HUMANITA
help?

The HUMANITA project
develops evidence-
based and participatory
management tools that
allow regions to better
monitor and evaluate
the impact of tourism in
protected areas. The
partnership involves
tourists and local
communities in the
development of their
solutions, which helps to
collect data, create more
awareness, and change
behaviour.

What countries and
ions are involved in

r
H ITA?

Karnten

Grad Zagreb |
Jadranska Hrvatska

Budapest | Eszak-
Magyarorszag

Provincia Autonoma di

Bolzano/ Bozen |
Emilia-Romagna |
Toscana

Stredné Slovensko




Legible: bold,
straightforward, concise

Readable: enough
contrast between the text
and background

Spell-check: spelling +
grammar (Grammarly,
Google Docs)

Appropriate font: tone
and legibility

Text Colors: Avoid green
+ red or blue + yellow

col

Ki
st

or combos

SS (keep it simple,
upid): Keep line length

sh

ort.




IMAGE AS A BACKGROUND.

With 0%

‘With 50% .
; . opacity

! opacity

i watermark:

2 Watermqu e collage style is
can be re ad 5& Sty

great




Emotion: Add emotion
to your message

»~ Everywhere: Use it on
posts, comments,
compositions...

$: Non Verbal layer of
communication

@ Gives context and
avoids incorrect
interpretation




Crucial: encourages the audience to take a specific action

Sign up for newsletters

Share buttons for social media
Social media links to profiles
Contact buttons




# Increase your content visibility

# Allow social media platforms to categorize
your content to be featured on discover feeds




Pair your hashtags with images #DON'T try to replace quality posts with

images with hashtags boost views and promote additional hashtags hashtags are meant to add to your post, not be
engagement yOUI' content
Group you hashtags at the end ##DON'T #hashtag #every #word or
to make your post easier to read, group all your hashtags at #makealongphrasehardtoread
the end don't make people have a hard time reading your post
Run hashtags connected campaign / contest #DON'T abuse trending hashtags
you can receive notifications everytime someone use your just because it is the #1 trending tag on twitter doesn't mean

tag you should use it




Hashtags are not used samelly on
every platform!

No more than 2 hashtags

Use 11 to 30 hashtags
hide your hashtags in a comment

Do NOT use hashtags




POST ANALYZE.

This picture respects the rule of thirds! Congratulations!

% Logo: supportive element could be placed in the corner of the artwork

% Alignment : « ALZETTE BELVAL » and « appel a projets » should be aligned

% Space management: the picture offers a free space in the top left we can use to place important info such as the title block
% Bilingual content / text : Language 2 could be placed below Language 1



IT'S TIME TO...
Kahoot)
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Our brains respond to images:

Almost every social media post is

more effective with some visual element

as opposed to using text only.




THE RIGHT VISUAL.

ALY
Objective and descriptive Emotional Connection [5



! Visual images are a key component of almost every

. Copyright Free Image Libraries

Pixabay: pixabay.com

Unsplash: unsplash.com

Pexels: pexels.com

Foodiesfeed: foodiesfeed.com
Styled Stock: styledstock.co
Negative Space: negativespace.co
Barn Images: barnimages.com

social media platform.

In addition to great content, photographs are one of
N o the most essential parts of your communication.

Kaboom Pics : kaboompics.com
Stock Snap: stocksnap.io

Life of Pix: lifeofpix.com
Magdeleine: magdeleine.co
picXclicX: picxclicx.com
Picography: picography.co
Burst: burst.shopify.com

PS: avoid Google images !



Photography is less

about what you capture...

than how you capture it.



= TAKE PICTURES ?
(@







TEAMWORK ENVIRONMENT




VIEWPOINT






POST PICTURE ANALYZE.

% Viewpoint: Try to capture faces and emotions, better than back of people to avoid academic style
% Play with elements of the environment and decoration

% Title : maybe it would be interesting to attach a little title or a short sentence with some colors in the photo to make this
scene more dynamic, more attractive and to know what it is about at first glance



PLACEMENT






FOCUS + VIEWPOINT



EMOTION




PHOTO CONTEST
IT’S YOURTURN!!

i Take the best picture of your table team members

You have 15 minutes to find the best photo composition,

try different picture compositions, take various pictures
and... submit the best one ! «

by email to: aurelie.pons@gmail.com

Get inspiration from with one of previous pictures, and...
be creative!

You can play with:
- Nice background elements
- Team placement
- Viewpoint
- Focus
Capture your team members’ emotions

Good luck!



https://emojipedia.org/camera-with-flash/
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Winners Team

AN ANNUAL CELEBRATION OF INTERREG

Celebrate [nterreg
Cooperation Day

on 2 S{‘p!fﬂ)b(‘l every yeor, "“t"('g COMmes topott
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WHAT ARE SOCIAL PROFILES?

Online identities of a brand as established on different social networks

Brand'’s digital business card

People should be able to understand who you are,
what you do, and what you're all about.



WHAT SHOULD YOUR SOCIAL
MEDIA PROFILES INCLUDE?

e Your name display. Make sure you're consistent
across different social networking sites

e Your relevant links

e Your bio. The most crucial elements of your social
media profile. You can use this section to describe
who you are and what you do

e Your location. Adding your city will increase your
reach in that area




Consistent

Profile picture

Keep the same profile picture across
all social media sites.

Refer to your design brand manual.




Fverything

DESIGNED

Don’t forget Twitter's banner,
Facebook’s cover images, Youtube
thumbnails.

These images are ways to continue
telling your brand story.

PIRITTROY ) CCLO RENCACONTAZIONE
LS POROCANIA

Spletna delavnica za pripravo zakijuénih
porocil za projekte 13.04.2023 (SLO)

1MTvues~ilyal moss

I 2:26:45

Workshop sulle attivita di comunicazione del
Programma | 6.12.22 ITA

6Tvues ~ llyaSmoss

47:44

Webinar sulla stesura delle relazioni finali del
progetti finanziati 13.04.2023 (ITA)

A3 vues * Hya 1 mois

" — . S—

Delavnica o komunikacijskih dejavnostih
Programa | 6.12.22 SLO

39vues + lyaSmols

Instagram Story How to Add
Dimensions Shadow To Text
® 1 |

Instagram Story Dimensions:

How to Create an Instagram...

Celebrate p How to Create

Pride Day
With DocHipo

-
N @ .\s
@"E \ ¥ ..
“ F
A ¢ T

Celebrate Pride Day with
DocHipo

Conference

) »‘ \"T)"t Poster
1:44

Conference Poster

How to Add a Shadow to Text Celebrate 4th of July with

=

How to Create an Engaging

Inbmwwnm

Interreg Italy-Slovenia | EC Day 2022 | Trieste
21.9.22

Stvues *ilya 4 mois

JEMS | 03 - Budget in sofinanciranje

162 vues * ily a S mois

Celebrate DocHipo for Templates by
4th of July Fashion Brand ‘ Format, Industry, 15 &
With DocHipo @ Occasion ,:,}'
‘.’@5“ & l{ : "'i:{;.“\::f:“ /‘e
! e / =

L
How to Leverage DocHipo for Find Templates by Format,

DocHipo Your Fashion Brand Industry and Occasion
DIy Create a Cute Design 5 Cute DIY
Father’s Day with Stickers ) Mother's Day
Card Ideas ’ . Card Ideas
| xR, ‘-"I- ‘ \ A
o o Y .
[ A y
DIY Father's Day Card Ideas How to Create a Cute Design S Cute DIY Mother's Day Card
with Stickers Ideas



Posts

Cross Promotion

Cross-promote your other social
media profiles whenever possible.

This might be as simple as re-uploading
a Reel video on Instagram as a
YouTube short.




Check your

GRAMMAR

2 While human beings are prone to

typos and grammatical errors, we still
associate them with untrustworthy
sources online.

Make sure your spelling and sentence
structure are correct.




Improve your

Trust

Post just enough. You don't want to
flood the feed, but you also want
people visiting your profile to see that
you are active (and, therefore, legit).

Get verified. Depending on the
platform, this usually means a
checkmark is added to your profile,
and users can rest assured that they
can trust you. It's particularly
important for organizations.




Link

& The link in your bio is fundamental,
especially on platforms like Instagram,
where you can only share 1 URL.

& Linktr.ee allows you to create an
easy landing page with links to your
other social profiles as well as your
home page.







Inspirational quote

Ask a question to your audience

Share an interesting statistic

Share a tip

Testimonial quote
Infographic
Breaking news
Take a poll
Fun fact

Solve a problem

Holiday post
Recommend a helpful tool
Thank you post
Long post / story
Behind the scenes
Before & After
Trending topic
Answer an FAQ
Ask me anything
Featured expert
« How to » video
Feature your team

Explore your city



CHECK & ADAPT FORMATS.

And avoid such situations...

First, check the size of the design you want to display.
As social media platforms use to change the template of their media,
you should search on Google « Facebook image size + the current year »









DIFFERENT TYPE OF CONTENT
FOR DIFFERENT FUNCTIONS




PIN WHAT'S IMPORTANT.
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GRID LAYOUTS.
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I am a woman.

T e What's your superpotoer?
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Row by Row



Repeat the same look and feel all along your page

Maintain a consistent (and recognizable) style across all your posts

Pick one filter and stick to it

All the pictures contain a
blue / yellow element.












MMMMMMMM

VIDEO IS
IMPORTANT




Viewers retains

O
95 A 10 %

of a message when they watch it in a video reading a text

48 7%

more Views




GRAB ATTENTION

_ and catch users' interest in the _

UNIQUE MESSAGING
Only discuss _ otherwise your audience will quickly lose interest.

PERSONIFY YOUR ORGANIZATION

Behind the scene videos: let followers see the people and processes behind your

organization: contributes to your :
It Credibility: be careful with the : Eliminate background noise

and low resolution






The fastest-growing platform: 100% user growth rate 2020-2022

&« First frames must be eye catching

&« Short vertical videos: 30 sec.

&« Arrange various short sequences

&« Add auto-captions / subtitles

&« Simple challenges / viral content: encourage more people to take part
&« Use TikTok video effects

&« Be creative

& Be human









INSTAGRAM VIDEO REEL

Analyze

Dynamic Music = Good but not in accordance with the different
videos (videos are slow, static...) you can adapt the videos
transitions with the tempo of the music to add dynamism and
improve this post : on tiktok, when you choose a music for your
video, the transitions are automatically adapted at the tempo of
your song

Video Viewpoint : Why not trying to move from the back of the
room, to make it more fun, more dynamic... move on around
people, in the central aisle, and make some videos of people
faces to capture emotions






MOST IMPORTANT MESSAGE OF THE WHOLE WORKSHOP

HAVE F
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